
THE COLORADO RIVER 
IS THE LIFEBLOOD OF 
COLORADO’S ECONOMY

Business for Water Stewardship 
works hand-in-hand with 
businesses to advance 
solutions necessary to sustain 
the well-being of Colorado’s 
communities, economies, and 
rivers.

IN COLORADO, MORE THAN  
2 MILLION JOBS RELY ON A HEALTHY 
COLORADO RIVER SYSTEM.

Without this water, Colorado’s private sector would realize the following:

$25 B Loss to Real Estate and Rental
$19 B Loss to Professional, Scientific and Technical
$19 B Loss to Healthcare and Social Services
$18 B Loss to Finance and Insurance 
$12 B Loss to Retail Trade

ACCORDING TO AN ARIZONA STATE UNIVERSITY STUDY, 

59% ($189 billion) 
OF COLORADO’S GROSS STATE PRODUCT DEPENDS  
ON THE COLORADO RIVER. 

In a recent survey, over 85% of 
Coloradan respondents viewed low 
levels of water in rivers as a serious 
problem and 73% said water is 
becoming more unpredictable.*
*2019 Colorado College State of the Rockies Conservation in the West poll.



WWW.BUSINESSFORWATER.ORG

WHAT YOU CAN DO TO ADVANCE COLORADO’S 
WATER PLAN AND FUNDING FOR HEALTHY RIVERS
Water lies at the core of Colorado’s economy, lifestyle, and identity. BWS works with the business community in 
Colorado to advocate for the economic value of our rivers. We work towards a secure water future by directing and 
funding the implementation of Colorado’s Water Plan, which includes protecting rivers, promoting water flexibility and 
sharing, and increasing water conservation and efficiency. Business for Water Stewardship offers a range of opportunities 
to leverage your business voice to build the case for smart water policy that will advance and sustain the Colorado Water Plan. 
Implementing the plan is crucial to protect our rivers, promote water flexibility and sharing, and increase water conservation and 
efficiency. 
 

WATER CONSERVATION IN YOUR BUSINESS: 
Many businesses are taking a look at their water 
consumption on site and within supply chains. Some ways 
to reduce water use on and off site include: 

• Perform a water audit on your company
• Reduce your water footprint
• Communicate on water with employees, customers or in 

your supply chain

LEVERAGE YOUR BRAND: 
Use your business’ name to underscore the importance of 
smart water policy through:

• Op-eds or Letters to the Editor on key water  
priorities or issues

• Sign on to letters to legislators encouraging smart water 
policy

• Open letters published in Colorado Media

GET INFORMED AND HAVE A SEAT AT THE TABLE: 
Use your business’ name to underscore the importance of 
smart water policy by:

• Attending business forums and participate in water 
conversations

• Joining BWS to engage directly with legislators and 
water leaders to convey the importance of implementing 
the water plan

• Learning more at businessforwater.org/colorado
 
ENDORSE SMART WATER PRINCIPLES: 
Demonstrate support for practical, smart water policy 
principles and practices that will drive water conservation, 
reuse, and policy needed to secure long-term water 
supply.  businessforwater.org/business-endorsement-
statement 

“If we were to have a repeat of the 
2000-to-2005 drought, with cur-
rent demands and current levels 
of operations, we would essentially 
drain Lake Powell. It would go down 
to nothing.” 
 
--Eric Kuhn, former general manager of the Colorado River District, on Sept. 
14, at the district’s annual seminar in Grand Junction.


